Undergraduate Internship Course 490 Qutline

Course Description:

This course will offer qualified undergraduate English Majors on-the-job training as
interns for regional and online employers. The primary goal of the course is to offer
English Majors an opportunity to apply their skills and knowledge in a professional
setting. The aim is for students to gain skills to qualify them for potential career paths
relevant to their degree.

Course Prerequisites:

In order to enroll in this course, a student must be an English Major at William Paterson
University. The employer must submit a confirmation of acceptance to the professor. The
student must obtain special permission from the instructor. Students may apply to take
the course a second semester with the understanding that admission to the course is
subject to faculty approval.

Course Objectives: The course aims to:

Provide students with practical, real-world experience in publishing and/or editing
Guide students in developing professional writing, editing, evaluation and/or research
skills

Help students understand career expectations and opportunities in literary-related fields
Give students experience working under pressure of deadlines

Student Learning Outcomes: At the completion of the course, students are expected to be
able to do the following:

To conduct appropriate research in publishing and/or editing

To write in accordance with professional guidelines in the field

To articulate career possibilities and expectations of literary-related work
To work under pressure of deadlines

Topical Outline: Students are required to work for the employer weekly. They must also
meet with the professor to discuss topics relative to the internship in English. The
meetings may cover topics such as the following:

How to make the most of the internship.

How to apply and interview for jobs in editing, publishing, etc.
Publishing professions

How to build a successful resume

Teaching Methods and Student Learning Activities: Student learning activities and
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teaching methods may include:

Weekly online discussions

Monthly meetings in which a speaker will present on a topic relevant to career-building.
Presentations of interns’ particular employment and relevant discussions

On-the-job experience

Methods of Student Assessment: Tools for assessment may include:

A journal

A paper

A presentation

A letter from employer

Suggested Readings:

o Bell, Susan. The Artful Edit. New York, NY: W.W. Norton & Company, 2007.
« Bowles, Dorothy. Creative Editing. Belmont, CA: Wadsworth Publishing, 2004.
o Lerner, Betsy. The Forest for the Trees. New York, NY: Riverhead Books, 2000.
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