William Paterson University

COMM 1200, Media and Society, Winter Break 2019-20
Dec 2019 — Jan 2020 Online

Dr. Rob Quicke

Email contact: quicker@wpunj.edu

Office Phone: 973-720-3669

Please put ““Student Comm 1200 in the subject line when emailing.

Office hours are by appointment only: The best way to get my attention is by e-mail. I’'m
online frequently. Please try to keep the message short. If you have something that needs face-to-
face discussion, please get to me around class time.

Required Text: No assigned text — multiple daily readings as assigned by the professor.
Valuable Guides for this course:

Online: Term Paper Style Manual: http://apastyle.apa.org/ - At the APA website you will find a
tutorial that takes you through the basics of APA style and how to structure and format your

work.

In Print: AP Stylebook. The stylebook is useful if you are planning a career in journalism. You
will likely have other classes where it will come in handy.

Course Description:
This is an overview course tracing the creation, development and technology of mass media from
print, radio and television to movies, cable and the Internet. Students will have opportunities to
examine — through discussion, writing and presentation - media institutions and communication
systems in terms of personal and social impact. Issues, policies and ethics of the contemporary
media landscape will also be discussed, including media convergence, the shifting media
platforms and the role of media in democratic expression.
Course Objectives:

e Recognize the impact media has on individuals and society.

e To relate the history of each medium and identity the social, technological and economic
issues that influence them.

e Appreciate the power of each media platform and distinct formats that define each one.

e Understand the processes of each medium and how each one disseminates information.



Understand the mass media as a business enterprise, consumer force and social
institution.

To critically analyze the information presented by the mass media through criticism, not
cynicism — to become a savvy media consumer.

Student Learning Outcomes:

Identify and understand key events in the history of mass media.
Identify, understand and articulate the basic theories and role of mass media in society.
Identify and engage in an informed analysis of media-related issues and practices.

Identify and explain how technological advances, convergence and audience
fragmentation influences entertainment, news and information delivery and consumption.

Identify and explain the key regulatory and public policy issues in media.
Understand the role and practices of the news and entertainment industries.
Understand and describe audience measurement and how media industries respond.
Understand and describe the role of advertising in media.

Understand and describe professional ethics in media.

Important Class Notes:

All chapter readings assignments must be completed prior to the dates listed on the course
schedule.

Instructor and Student Approach - you should consider this an opportunity to work and learn in
an environment of mutual respect. You need to be engaged in the discussion, and an active
participant in our class.

All your work in this class is assumed to be yours and original material. If you plagiarize, you
will fail the course.

All assignments are due on scheduled date. There is no make-up work and late submissions are
not accepted.



Course Attendance:

Attendance is mandatory. But things do happen. People get sick. If there’s a reason that you
won’t participate in class for a recognized emergency, please, if possible, let me know ahead of
time. If a pattern of absence develops, more than once, your final grade will be impacted.

As this is an online course, you must understand that two unexcused absences (that is, failing
to contribute in/to a day’s online discussion) mean your final course grade will drop by a
1/2 letter grade. Three unexcused absences will result in automatic failure of the class.

Course Requirements:

Papers (3) 60%
Class participation/discussion 40%

I will share more detail about the group project, tests and papers as the semester develops.
Grades:

A 92-100 Points

A- 90-91.9 Points

B+ 87-89.9 Points

B 83-86.9 Points

B- 80-82.9 Points

C+ 77-79.9 Points

C 73-76.9 Points

C- 70-72.9 Points

D+ 67-69.9 Points

D 63-66.9 Points F 62 and below



